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The internet is the newest media for advertising products or services. Unlike other media, the 
internet serves as both a communications channel and a transaction and distribution channel, 
allowing consumers to receive information, make purchases, and send payment all in the same 
place. The internet’s capabilities have opened up a whole new way of advertising, particularly 
its capacity for multimedia content that can encompass text and graphics as well as audio and 
video content.  
 
But precisely because it’s relatively new, it can also be the most misunderstood. In 2000, 
approximately 2 percent of global advertising expenditure was focused on the internet, and 
this figure is expected to rise to 6 percent (or $28 billion) by 2005. Clearly, individuals and 
companies have found internet advertising useful; the following will help you do the same. 
 
First, it is important to understand how webpage audiences are determined. There are so 
many web pages that effective advertising must be isolated to those pages that compliment 
the offered product. The first, and arguably less effective, way of tracking site traffic is known 
as the web-centric method. This simply uses the log files on a server to calculate how many 
unique visitors viewed a site. The reason for the ineffectiveness is the practice known as 
“caching.” Internet service providers (ISPs) often copy popular web pages to their own servers 
in order to give their customers faster access to the site, thereby lowering the unique visitor 
count on a site’s own server. 
   
The second method of determining a sites audience and popularity is user-centric. Operating 
much like the Nielsen ratings system, metering software is installed on the computer of a 
sample family or office, which then tracks the computer’s usage as well as the websites that 
are visited on a continuous basis. Combined with the demographics of the family or office, this 
method offers a fairly effective way of determining what the audiences are for various 
websites. 
 
The main ways in which advertising utilizes the internet are through banner ads, sponsor 
logos, interstitials, advertainment, directory listings, pay-per-sale advertising, pay-per-click 
links; and opt-in email advertising. 
 
The first, banner ads, have been around the longest. These are usually 468x60 pixel linked 
graphic ads that are usually animated. They generally appear at the top of a commercial 
webpage and are sold on a CPM (cost per thousand page views) basis. The important thing to 
look at when deciding whether or not to use these is what the CPM rate is. The CTR (click-
through rate) of banner ads is generally very low (0.4-0.8 percent), so the money may not be 
worth the placement of the ad. 
 
Sponsor logos are a very popular way of advertising your offering. This is simply paying a site 
owner to post and advertisement of your product on his or her page. These ads generally have 
a term of one month, and the cost depends on the popularity of the site on which the logo is 
placed and the prominence of its placement on the page. Because of the flat rate of sponsor 
logos, they can be very effective in generating site traffic without incurring dramatically high 
costs. 
 
Interstitials may be the least effective tool of internet advertising. These are more commonly 
known as pop-up ads and can easily be blocked by a computer user’s internet browser 
settings. 
 
Advertainment is a cost-effective method of generating traffic or promoting brand recognition. 
As its name suggests, advertainment is the use of entertainment to spread an advertiser’s 
message. A common way of doing this is embedding a video file with the sponsor’s brand and 
links. If the video file is entertaining, which is the point, consumers will themselves do the 
distributing through email, weblogs, etc. 
 



Many advertisers opt to pay for listing in online directories, such as Google or Yahoo! This is 
much like paying for a listing in a phone book, or a kiosk in a mall. The price of the directory 
listing will depend on how wide-spread its audience is. 
 
Pay-per-sale advertising, usually called an affiliate or associate program, is probably the safest 
way to advertise a product because the advertiser pays only when a sale is made. And setting 
these ads up is simple: the advertiser persuades a site owner to place a link or linked graphic 
on his site, and if a customer purchases a product using the link then the site owner receives a 
commission from the sale, usually 5-15 percent. 
 
Pay-per-click links are established through search engines such as Google, whose AdWords 
program, for instance, allows an advertiser to narrow his or her audience only to people 
actively searching for information specific to his or her product. This is an effective method of 
generating traffic because the advertiser pays only when the ad generates a visit to his or her 
site. 
   
The last main internet advertising tool is opt-in email advertising. This is simply the sending of 
an advertisement to groups of individuals who have volunteered to receive ads from certain 
types of businesses. The lists are available through brokers, who are also responsible for 
distribution of the ad. The typical cost for these lists is 15-30 cents per name, which means 
that opt-in email advertising can become quite expensive. Additionally, the CAN-SPAM 
(Controlling the Assault of Non-Solicited Pornography and Marketing) Act of 2003 provides civil 
and criminal penalties for the distribution of unsolicited commercial email, so the advertiser 
should be certain of the list broker’s integrity. 
 
If you have a product, you can be sure the internet offers a way to advertise it. These aren’t 
all of the methods in which the internet can be used to advertise, but they are the most 
common. There’s bound to be one that is perfect for you and your product. 
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