
BMW to increase U.S. car production 
 
 

 
A Z4 convertible moving down the assembly line at the BMW factory in South Carolina. The automaker plans to 
expand the plant, adding 500 jobs. (Fred Rollison/Bloomberg News) 
 
Bayerische Motoren Werke, the world's largest maker of luxury autos, will spend $750 million 
to expand its South Carolina factory, increasing U.S. capacity as the dollar struggles against 
the euro. 
 
The expansion will add 500 jobs at the plant, known as the Spartanburg factory, which will 
produce three models and expand capacity by 50 percent to 240,000 vehicles a year by 2012, 
the company said Monday. BMW plans to increase U.S. production while cutting workers in 
Germany, where labor costs are higher than in South Carolina, analysts said. 
 
BMW can save money by building vehicles in the United States, where sales of its namesake 
brand have increased 27 percent in the past five years. 
 
Producing vehicles in Europe for the U.S. market has become less profitable as the euro has 
risen more than 10 percent against the dollar in each of the past two years. 
 
The euro climbed to record heights Friday, reaching $1.5463 before falling back to $1.5335 in 
late trading after the U.S. Federal Reserve announced it would provide more cash to banks 
that needed it. 
 
 
"This is completely driven by the plunge in the dollar," said Greg Gardner with Oliver Wyman, 
publisher of the Harbour Report on automotive manufacturing activity. "It is untenable to 
produce at a much higher cost in Germany." 
 
The company said it would add 1.2 million square feet, or 111,500 square meters, of 
production space and said work already had begun with the construction of new paint shop 
facilities. 
 
BMW said the plant would produce a new hybrid vehicle, introduced last fall, as well as diesel-
powered models. 
 
The company started producing cars in Greer in 1994 and now makes 155,000 a year here. 
 



In the United States, BMW Manufacturing expects to raise production in Greer to 240,000 cars 
by 2012, a spokesman, Bobby Hitt, said last month. 
 
"It was a logical step for the BMW Group as a global player to increase production capacity in 
its largest market," Frank-Peter Arndt, a member of the automaker's board, said in the 
statement. 
 
The BMW head of personnel, Ernst Baumann, said last month that 5,600 jobs would be cut by 
the end of the year. That is on top of 2,500 positions already eliminated. That adds up to 7.5 
percent of the company's total work force of almost 108,000, including both permanent and 
temporary employees. 
 
"Conceivably, as the volume increases and the manufacturing system at the Spartanburg, 
South Carolina, plant improves, costs may come down enough to cut prices of their cars," 
Gardner said. 
 
The company said BMW Group, which includes the Mini and Rolls-Royce, sold 198,628 cars 
worldwide in January and February. 
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