
CITY
A futuristic metropolis, renowned for innovation and technology, the
city of Tokyo is undergoing the greatest urban and environmental
transformation in history to coincide perfectly with the 2016 Games.

Tokyo already boasts outstanding natural beauty, with a mixture of
hills, plateaus, and mountains as well as the scenic Tokyo Bay. Despite
its chic modernity, it is also a city of sculpted gardens, beautiful parks
and historical traditions.

And it is perhaps this unique blend of the ultramodern, arts and
culture that makes Tokyo the perfect stage to host a memorable and
world-changing Olympic and Paralympic Games.

To this end, Tokyo is already in the process of a rebirth. Under Tokyo's
Big Change, a dramatic 10-year redevelopment plan, Tokyo hopes to
produce an incredible sporting, social, economic and environmental
legacy with lasting benefits for the city, the nation and the world.

It is Tokyo's aim to provide a blueprint for the world's other major
cities to follow as they face the 21st century's problems.

Under the Bid plans for the 2016 Olympic Games, the city of Tokyo will
be the Games. The plans integrate the Olympic and Paralympic venues
with the city's iconic landmarks. The aim for 2016 is that the city of Tokyo
will function in ef fect as a large and excit ing Olympic "park" during the
Games, centred on a new Olympic Stadium, located on the waterfront of
Tokyo Bay - a symbolic gateway to the Games, and an enduring icon of
the Games in the heart of a vibrant city.

One of Tokyo's huge assets is accessibil ity and the city's transport
capacity will be further enhanced in the years leading to 2016, using

green technology wherever possible. Accommodat ion is plentiful and
varied and the city's unrivalled hospitality and world-class food will all
help to create an excit ing atmosphere brimming with possibility.

Greater Tokyo has a population of 34 million and the Tokyo 2016
Bid team say they would love to introduce the world to the new Tokyo,
a model for sustainable development and the ideal venue for athletes
seeking a global stage on which to shine.

From fishing village to global village; from Olympic dreams to Olymp
reality - the transformation continues.



VENUES PEOPLE

Tokyo 2016 offers a unique Games plan with some 95 per cent of the
Olympic venues within an 8 km radius of the main stadium with an
average travel time of just 1 7 minutes for competitors. This concept,
Tokyo 2016 believes, offers the Olympic Movement an opportunity to
put on the most compact and sustainable Games in history.

The primary objectives in the selection of Tokyo's venue locations
were: to create an excit ing atmosphere where the cit izens of Tokyo
have an opportunity to participate and celebrate; to provide an effective
operational configuration, particularly in relation to transport and
security; and to provide an effective legacy of community facilit ies.

Every permanent venue will have a long-term, realistic post-
Games use, drawing on the unprecedented sustainable legacy of
Tokyo's first Olympic Games in 1964, whose venues, including the
Olympic Stadium and the Tokyo Metropolitan Gymnasium are still
used today for world-class competition, elite training and by the local
community. Four 1964 venues are included in the 2016 Bid plan.

Of the 34 venues to be provided for 2016, 23 venues are already
in place, with nine requiring permanent refurbishment. Eleven new
competi t ion venues will be built n e w f o r t h e 2016 Games, of which five
will be permanent.

The Tokyo 2016 Bid plan offers total f inancial security with a
USD 4.4 billion guarantee, enough to cover building costs for the
venues, infrastructure and sports facil i t ies, already in the bank
through the commitment of the Japanese and Tokyo Governments.

The Tokyo 2016 Athletes' Commission has ensured that Games
venues and facilities are designed by elite athletes, for the athletes.

For the Tokyo 2016 Bid Committee, it is people that form the most
important aspect of the Bid and of the Olympic Games. Athletes will
be at the centre of a Tokyo 2016 Olympic and Paralympic Games and
speaking in London in February 201 6, Bid's Deputy Director General,
Hidetoshi Maki, stressed that the Tokyo 2016 Bid is from the people,
about the people and for the people.

it is a Bid of many aspects and many faces and all reflect the
Japanese passion for sport and sporting culture. It is a passion Japan
is keen to share with the world. The people involved in the Tokyo 2016
Bid are many and many-talented. No one person stands out in a huge
team effort, but support and leadership come from Tokyo Governor
Shintaro Ishihara and from Bid CEO, Ichiro Kono.

Among the Bid ambassadors are present and former Olympic
stars including Mayumi Narita, 1996, 2000, 2004 and 2008 Paralympic
swimmer and 15-time gold medallist, Mikako Kotani, Chair of the
Tokyo 2016 Athletes' Commission who won bronze in synchronised
swimming at the 1988 Seoul Olympic Games and Koji Murofushi, gold
medalistin Athens and a Tokyo 2016 Executive Board Member.

70.2 per cent of the Japanese population support the Bid and
this level of love for Olympic sport will ensure that 2016 Olympic
stadiums and venues will be full and that international athletes and
visitors alike are assured a festive and welcoming atmosphere. As the
gateway to Asia, Tokyo 201 6 can generate an audience of of 3 billion,
the greatest prime time TV audience in Olympic history.

For Tokyo, hosting the 2016 Olympic Games would mean
embracing the world and being embraced in return, a process that
will leave indelible impressions on the city and that will help to further
develop recreation, entertainment and exhibi t ions facil i t ies of value
for all of its people, to one and all, young and old.
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