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Introduction
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With the rapid development of global media, the rise of China, and the chang-
ing economic and geopolitical positions in the Greater China region, the interest 
in and concern with the media discourse(s) of Greater China and its local and 
global implications are growing (e.g., Flowerdew, 1997; Kuo, 2001, 2006, 2007; 
Kuo & Nakamura 2005; Wu, 2008a, 2008b; Wu & Hui 1997, 2000; Zhong, 2004). 
Media reflects, transforms, and constructs social practice. With China entering 
the WTO and working for continued strong economic growth, Taiwan struggling 
for democracy and independence, Hong Kong striving for universal suffrage, and 
the related sensitive issues of cross-strait (cross Mainland China and Taiwan) and 
cross-regional (Mainland China and Hong Kong) relations, the past few years have 
witnessed some further interesting and important responses and transformations 
in the Chinese media. This special issue represents our endeavour in document-
ing, studying and explaining some of these responses, constructions, and transfor-
mations in the discursive practice of media in Greater China.

The contributors to this special issue on Media Discourse in Greater China are 
from three different parts of the Greater China region: Mainland China, Taiwan, 
and Hong Kong. While various methods have been used in analyzing the media 
texts of Greater China, all of us embrace the notion of discourse as a form of so-
cial practice and employ linguistically-oriented discourse analysis to investigate 
discursive change of the media in its relationship with the socio-cultural change 
in the larger society.

Critical Discourse Analysis (CDA) has been widely used in media discourse to 
investigate how news writers’ perspective is encoded by linguistic options. Previ-
ous studies in Chinese news texts (e.g., Wang, 1993; Fang, 2001; Kuo, 2006; Kuo, 
2007) have observed that same or similar events would be differently reported de-
pending on the underlying ideology of the newspaper. In this issue, Wang’s paper 
further suggests that the function and working mechanism, as well as the underly-
ing ideology of the newspaper, can result in the different representations of a news 
event. Adopting the CDA approach, Wang compares the lexical choices employed 
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by two English newspapers — one published in China while the other in Taiwan 
— in their coverage of Taiwan’s KMT (Kuomintang, Nationalist Party) Chairman 
Lien Chan’s visit to China in April 2005. With the help of computational tools, the 
paper analyzes the two corpora of news reports at three levels: word frequency, 
part-of-speech frequency and semantic category frequency. The quantitative re-
sults reveal that Lien’s visit is represented quite differently in that some facets of the 
event are omitted while others highlighted by each newspaper. Given that the two 
newspapers are not much different in their stance toward the cross strait relations, 
the paper argues that the different representations are attributed to the different 
socio-political functions performed by the two newspapers. The Chinese news-
paper depicts Lien’s visit as a momentous ice-breaking event that has received the 
nation-wide plaudits in order to echo faithfully China’s “One China” policy. The 
Taiwanese newspaper, in contrast, presents a more balanced and comprehensive 
account in that it includes detailed reports of some incidents — such as violent 
protests triggered by Lien’s visit — which have great impact on the domestic social 
life of Taiwan.

The two diachronic studies by Huang & Chen and Feng & Wu, also adopt-
ing the analytic method of the CDA, examine how socio-political changes lead to 
discursive changes in the media of China. Huang and Chen analyze, both quali-
tatively and quantitatively, the New Year’s editorial in the People’s Daily during 
three different periods (i.e., 1949–1966, 1967–1978, and 1979–2006). Focusing on 
modality and evaluation, which are major linguistic resources to construct social 
relations, the paper finds that there has emerged a trend of discursive democrati-
zation in these editorials across time, and this emerging trend is signalled by the 
decrease of explicit power markers such as modalities, the negative linguistic items 
of Judgment and by the increase of implicit power markers of positive linguistic 
items of Appreciation in Appraisal system. It is suggested that the restructuring of 
both institutional and societal orders has brought about discursive democratiza-
tion in the Chinese context. However, the study contends that under the one-party 
political system, this trend is only conditional and rather limited.

Analyzing a different genre of media discourse, i.e., newspaper advertisement, 
Feng and Wu’s paper explores how the changing advertising discourse reflects 
and constructs the changing ideologies in contemporary China. Based on data 
from two different time periods, 1980 and 2002, in a typical Communist Party 
newspaper Nanfang Daily, the study investigates value appeals and language use 
in the advertising discourses. It is found that utilitarian values (e.g., the values 
of quality, convenience, economy) prevailed in the danwei-dominated advertising 
discourses in 1980, whereas in the individual-consumption dominated advertis-
ing discourses in 2002, there was a remarkable increase in the frequencies and 
diversities regarding the hedonistic values (e.g., enjoyment, social status, beauty), 
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although utilitarian value appeals still took up a predominant position. With re-
spect to language use, interactive lexico-grammatical features, i.e., the use of ques-
tions, exclamations, and imperatives, and the use of the first and second person 
pronouns were much more frequently used in the advertising discourse in 2002 
than in 1980. The study suggests that the changes in the hedonistic values and the 
interactive linguistic features reflect that different power groups in the advertising 
discourses have different needs and interests in the specific socio-historical set-
tings. The paper finally concludes that advertising discourse not only reflects the 
socio-cultural trends but also carries ideological significance.

Kuo’s study switches the focus from Chinese Mainland to Taiwan, a multilin-
gual speech community in which the mixing of two or more linguistic varieties 
is quite common in everyday speech. Based on data from three major newspa-
pers during three time periods (i.e., 1985, 1995, and 2005), her paper investigates 
code-mixing in newspaper headlines and further explores how this linguistic hy-
bridization is embedded in the triple issue of language, culture, and identity in 
Taiwanese society. Similar to the previous two papers in this issue, this diachronic 
study explores how wider changes in society and culture are manifested in chang-
ing media discourse practice. The study has found that over the past two decades, 
code-mixings of local dialect (i.e., Southern Min), English, Japanese, Cantonese, 
and even Zhuyin (Mandarin Phonetic Symbols) are increasing in Mandarin news-
papers headlines in Taiwan. In addition, a cross-sectional comparison has revealed 
that soft news texts contain more instances of code-mixing than hard news texts. 
Finally, Kuo argues that this increasing linguistic hybridization in Taiwanese me-
dia texts is not only related to the indigenization, globalization, marketization, 
and technologizaton in current Taiwanese society. More importantly, this ongoing 
discursive change also reflects an emerging new Taiwan, which can be character-
ized by multilingualism, multiculturalism, and multiple identities.

However, national identity has always been a sensitive and heatedly debated 
issue in Taiwan. The concept of “New Taiwanese”, which is discussed briefly in 
Kuo’s paper, is analyzed in depth by Chang and Holt. Referring to a large number 
of news reports, readers’ responses and other commentaries published by the pro-
unification United Daily News in Taiwan, Chang and Holt’s study examines the 
evolution of “New Taiwanese” in the past two decades, which can be further divid-
ed into three time periods: from its emergence around the end of the 1980s, peak-
ing in the 1996 presidential election and again in 1998’s mayoral elections, to its 
fading in color and weakening in vitality in the end of 2007. Their analysis focuses 
on how this term/label has been manipulated by political players of various camps 
at different junctures to achieve their political agenda as well as how it gradually 
transforms its reference and modifies its meanings to join in the construction of 
Taiwan’s national identity. Chang and Holt argue that although “New Taiwanese” 
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seems to have given both “Taiwanese” and “Chinese” a “facelift without choosing 
sides” and therefore successfully fulfills its mediating role, such success is only on 
the surface with internal tension between the two concepts continues. As a result, 
this identity label does not provide a solution to the continuous wrangling over 
Taiwan’s national identity but rather supports its continuous ambiguity.

The complex relationship between language and identity is the focus of an-
other two papers in this issue, which analyze Internet discourse in Hong Kong and 
in Taiwan respectively. Unlike the other papers in this issue, these two are purely 
qualitative in their approach. Lin and Tong’s paper suggests that discursively con-
structed identities are fluid rather than fixed, which can and do change. Drawing on 
the analytic resource of positioning theory (Harrè & van Langenhove, 1999), their 
paper examines the weblog messages of Hong Kong viewers of a popular Korean 
historical TV drama, focusing on the discursive construction of Chinese cultural 
and national identities, the discursive acts of cultural and national demarcation, 
and the projection of storylines and characters. It is found that different subject 
positions are adopted by these forum discussion participants to draw, maintain, 
and shift the boundary between “self ” and “other” in different storylines projected 
in their messages. In asserting their Chinese cultural identities, they also seem to 
be engaged in discursive construction of cultural others (e.g., Japanese, Koreans). 
Lin and Tong argue that these constructions are double-edged in their possible 
consequence: while they seem to cultivate a sense of Chinese cultural solidarity, 
they also show the danger of constructing a hegemonic, Sino-centric discourse of 
Greater China culturalism. The study concludes that these Hong Kong viewers’ 
cultural identification patterns seem to be unstable, ambivalent and contradictory, 
which may reflect Hong Kong people’s general sense of ambivalence and fluidity 
in their negotiation of cultural identities.

Compared with the press and television, Internet is a new medium of com-
munication, which is particularly popular among younger generation. Su’s paper 
examines the creative use of writing systems observed from the college-affiliated 
BBSs (Bulletin Board Services), which plays a crucial role in a Taiwanese campus 
community. It is found that young BBS users tend to manipulate the Chinese writ-
ing system to create an incongruity between sound and meaning and thereby hu-
mor or playfulness is derived and in-group solidarity is enhanced. Although both 
of the two forms of online language play, which Su calls Stylized Taiwanese (ST) 
and Stylized Taiwanese-accented mandarin (STM), induce a sense of localness and 
congeniality, the latter is linked with a stereotype of older, poorly-educated rural 
residents, rather than Taiwanese-ness in general. Moreover, ST is often viewed as a 
natural expedient and thus carries relatively little sense of playfulness, while STM 
is often perceived as a deliberate language play with a higher level of playfulness 
and is more likely to be used by young, well-educated college students to create 
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a humorous effect to mitigate potential tension and show positive affect in face-
threatening speech acts such as requests and criticism. Su finally points out that 
BBS has become an important site where the user’s language attitudes and identity 
as a contemporary Taiwanese college student are manifested and suggests that the 
production and interpretation of the lighthearted and seemingly trivial language 
play require a rather large amount of linguistic, social, and cultural knowledge.

As editors of this issue, we believe that Media Discourse in Greater China is 
an area of research that bears great theoretical as well as empirical significance for 
language and communication studies. It will provide insights not only for under-
standing Greater China in an increasingly globalizing age, but also for the further 
theoretical and methodological development of linguistics and other areas of so-
cial scientific research. We wish to thank all the contributors for their hard work 
and patience in writing and revising their papers for this special issue. We also 
wish to see more linguistic and/or cross-disciplinary endeavors and work in the 
future in this area of research, Media Discourse in Greater China.
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Note

* The notion of ‘Greater China’ has been used and defined in various ways (e.g., Baldinger, 1992; 
Crane, 1995; Tu, 1994; Weidenbaum, 1993). In this special issue, ‘Greater China’ refers simply to 
the culture or communities of practice in mainland China, Taiwan, Hong Kong, and/or Macao.
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