
Brazil beer sales boost for AB InBev 
Michael Steen and Hannah Kuchler  

A 16 per cent jump in beer sales in Brazil helped Anheuser-Bush InBev, the world’s biggest 
brewer, report better-than-expected profits in the first quarter and offset volume declines in 
mature markets and other emerging economies. 

Anheuser-Bush InBev Q1 results 

Sales Net profit 
Earnings per 
share 

Dividend 

$8.327bn $475m $0.30 - 

↑1.6% ↓33% ↓33% - 

The group, whose brands include Stella Artois, Budweiser and Beck’s, saw total volumes grow 
0.8 per cent to 91,831 hectolitres in the quarter. Net profit fell 33 per cent to $475m, 
principally due to restructuring charges to refinance debt, on sales of $8.3bn 

The strong growth in Brazil was fuelled by a near 10 per cent rise in the minimum wage in 
January, as well as market share gains, ABInBev said. Beer sales also rose in China, with 
volumes up 5.1 per cent.  

However, a surge in Russian taxes on beer, a strike against job cuts in Belgium, and a cold 
winter for western Europe and the US – where unemployment also played a role – all led to 
significant declines in beer volumes in those markets. 

The group’s favoured metric, “normalised” earnings before interest, tax, depreciation and 
amortisation – which excludes one-off items – rose 5.1 per cent to $3.086bn on a like-for-like 
basis. That beat the group’s own forecast in March of low single-digit growth in earnings before 
interest, tax depreciation and amortisation for the quarter. 

The company warned this growth rate would slow in the second quarter due to sales and 
marketing spending ahead of the soccer World Cup, before increasing again in the third and 
fourth quarters. 

“We had a good start in 2010, despite a still challenging economic environment, and expect 
solid operating performance for the full year,” the company said. 

The strong performance in Brazil and better-than-expected normalised ebitda figure helped 
ABInBev’s stock, which was trading 3.46 per cent higher at €37.35 in morning trading. 

“On the operating level, ABInBev is doing what is expected: keeping costs under control and 
investing the savings in branding,” analysts at Petercam, the brokerage, noted. 

Fonte: Financial Times, London, May 5th 2010, Companies, online. 


