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General Motors raised the bar for manufacturers seeking ways to tempt recession-hit 
consumers back into showrooms when it became the first carmaker to offer a “lifetime 
warranty” on all its new Opel and Vauxhall cars in Europe. 

The US carmaker said the warranty would apply to the first owner of any of its German and UK 
marques registered from this month, and remain valid through the life of a car until it has 
registered 100,000 miles. 

The move comes as car sales splutter in Europe after the ending of government-backed 
scrappage schemes that stimulated demand for models such as the Opel/Vauxhall Astra last 
year. 

Car sales in western Europe fell 18.5 per cent in July, the consultancy JD Power said. In the 
UK, they registered their first drop in more than a year, down 13 per cent on a year ago. 

Opel’s image has suffered over the past year in Germany, GM’s biggest European market, after 
the carmaker scrapped a plan to sell it to outside investors, then shelved a request for up to 
€1.8bn ($2.4bn) in state aid after Berlin vetoed it. 

GM said on Thursday it was making the warranty offer as a “strong statement of confidence” in 
the quality of its cars. “We are talking about a lifelong guarantee,” said Nick Reilly, GM 
Europe’s president. 

The warranty will cover the cars’ engine and transmission, steering, brakes and electronics 
through their lifetime, but not accident damage. It will be transferable to second-hand owners 
for a “moderate price”. 

GM said the average driver in the UK drives about 8,200 miles a year – meaning the warranty 
would last at least 12 years – and that 95 per cent of first-time owners never exceed 100,000 
miles. 

Carmakers have been offering increasingly generous warranties as the global industry 
weathers its third difficult year. 

South Korea’s Kia was the first carmaker in Europe to offer a seven-year, 100,000-mile 
warranty, available for its cee’d hatchback from April 2007, which it extended to all its cars in 
January. 

Toyota recently extended its cars’ warranties from three to five years in the UK after a quality 
crisis that saw it recall nearly 10m vehicles worldwide. 

“Looking to differentiate your product is key for manufacturers to gain market share,” said 
Jonathon Poskitt, an analyst at JD Power. “It’s ever more critical at the moment.” 

Fonte: Financial Times, London, Aug. 5th 2010, Companies, online. 


