
Do you want to have an affair? 
After hearing an ad on Howard 

Stern's radio show or seeing a 
schlocky commercial on late-night 
TV, you might find yourself on 
AshleyMadison.com-the premier 
"dating" website for aspiring adul
terers. Type in the URL, and as the 
page loads a gauzy violet backdrop 
appears with a fuzzy image of a half-
dressed couple going at it beyond 
a hotel doorway. "Join FREE & change 
your life today. Guaranteed!" 

Setting up a profile costs noth
ing and takes about 12 seconds. First 
you check off your availability status: 
"attached male seeking females," "at
tached female seeking males," or, 
even though the concept of the site 

is that all users are in relationships 
and therefore equally invested in se
crecy, "single female seeking males." 
Next you're asked for location, date of 
birth, height and weight, and whether 
you're looking for something "short 
term," "long term," "Cyber affair/Erotic 
Chat," "Whatever Excites Me," and 
so on. If you're like me, you choose 
a handle based on the cupcake you 
most recently ate-"redvelvet2"-and 
then shave a few years and pounds 
off your numbers. 

Once you provide an e-mail ad
dress that your spouse would presum
ably never have access to, you're thrust 
into Ashley Madison's low-tech pink 
and purple interface. And then, if you're 
a woman, the onslaught begins. 



TDH071 ("Like foreign guys with accents?"): 
Hi, would u like to chat? I luv tall women!! 
Needtotry2011 ("life is short, make it count!"): 
Hello! 
Dirtybear2010 ("Seeking Ladies, seeking NSA Dis
creet Fun"): Hello Red 

There's a lone genius-possibly evil and certainly 
entrepreneurial-behind Ashley Madison. His name 
is Noel Biderman, and he's the chief executive officer 
of Avid Life Media, based in Toronto. "Monogamy, in 
my opinion, is a failed experiment," he declares. It's 
unclear if Biderman actually believes this-he's mar
ried and has two young kids-but like Hugh Hefner 
before him the business he has created pretty much 
requires that he say it. Behind his desk, in an office 
so lacking in embellishment it almost looks like a 
hastily assembled low-budget film set, is a large flat-
screen monitor promoting his company's flagship 
brand. It reads: "Life is short. Have an affair." 

Adultery has been good to Biderman, but defend
ing his product is a full-time job. The day before our 
meeting, Ashley Madison had blasted out a press re
lease accusing Fox of refusing to broadcast its Super 
Bowl commercial. When I arrived, Avid Life's offices 
were still crackling with outrage, with Biderman play
ing the role of the unfairly maligned business owner 
just trying to make an honest living. While Biderman 
scheduled calls with reporters from CNN, ESPN, and 
a Peterborough (Ont.) radio station called The Wolf 
to discuss the perceived injustice against his compa
ny, a film crew set up lights to shoot a segment for a 
documentary about the "science of sin." Down the 
hall, the 107 programmers, designers, customer ser
vice agents, and marketing folk who run Avid Life's six 
websites-including cougarlife.com, for older women 
seeking younger men, establishedmen.com, which 
connects "ambitious and attractive girls" with "suc
cessful and generous benefactors to fulfill their life
style needs," and hotornot.com, the 1990s throwback 
where people rate one another's photos-were plot
ting Avid Life's digital push into the future. 

"How could I not be angry?" Biderman, 39, asks 
of the Super Bowl affront. 

One expects the guiding light of an operation such 
as his to be more like Joe Francis, the hard-partying 
creator of the Girls Gone Wild franchise, than Mitt 
Romney, but Biderman tends towards the latter: He 
wears a sports jacket and is preppy and well-built, 
with a tuft of hair at the tip of his forehead. Fox de
clined to comment on the Ashley Madison com
mercial, although it's worth noting that during the 
most-watched Super Bowl in history, the network 
broadcast an ad for GoDaddy.com, in which race-
car driver Danika Patrick wears a skintight body suit, 
and an Adam Sandler movie trailer featuring a barely-
dressed jiggling woman. In any case, rejection is noth
ing new to Biderman, whose business has grown in 

part through the predictable media attention that's 
generated when a company that profits by encourag
ing people to cheat on their spouses tries to push fur
ther into the mainstream. "I think when a landscape 
is tilted against you like that... isn't that how women 
the generation before felt when they couldn't get a 
fair shake in jobs? Because of their gender?" Bider
man continues. "It's the same thing. I'm angry be
cause it's not logical." 

After spending several years as a sports agent 
at Chicago's Interperformances, Biderman found
ed Ashley Madison in 2002, naming the company 
after the two most popular names for baby girls that 
year. A large chunk of his work as an agent involved 
helping professional basketball players juggle their 
wives and mistresses, so when he read somewhere 
that 30 percent of users of Internet dating services 
were pretending to be single when they weren't, a 
light went on, pointing the way to an underserved 
online niche market. What would happen, Biderman 
thought, if cheaters had a website all their own? 

Biderman presented the idea to his business part
ner at the time, Darren Morgenstern. They tried 
to hold focus groups to figure out what philander
ers would want in a website, but gave up, hired "a 
computer geek from Australia," and threw up a bare 
bones interface. From there,'they came to better un
derstand their customers, especially the reasons they 
were seeking affairs. More than a hundred employ
ees later, the staff skews young, with shaggy hipsters 
occupying the programming stations and more con
servative types in the executive wing. Rizwan Jiwan, 
the vice-president for product marketing, has an en
gineering degree and an MBA, and formerly worked 
at Research in Motion. "My girlfriend pushed me to 
accept the job," he says. 

It's not easy to get a handle on the size of the fling 
economy. The Internet dating market is worth $1 bil
lion to $1.5 billion in the U.S., according to industry 
website Online Dating Insider, and some portion of 
that, from 10 percent to 30 percent, depending on 
whom you ask, involves people who are already in 
relationships. Match.com and Facebook, as well as 
raunchier sites such as Adult FriendFinder, all had a 
piece of what Biderman was after; still, he essentially 
had to create a market for Ashley Madison, which is 
by far Avid Life's most successful brand. Craigslist, 
where much adulterous activity used to live, shut 
down its "adult services" section last year after it was 
accused of abetting sex trafficking and prostitution. 
The average number of daily visitors to Ashley Madi
son has grown 13 percent since then. 

Avid Life is privately held, making its numbers 
difficult to verify, but according to the company, 
Ashley Madison has 8.5 million members, 1.3 mil
lion of whom have actually paid something. It now 
has a presence in 10 countries-the U.S., Canada, 

http://cougarlife.com
http://establishedmen.com
http://hotornot.com
http://GoDaddy.com
http://Match.com


Australia, the U.K., Germany, Switzer
land, Austria, Ireland, New Zealand, 
and Sweden-with plans to enter Italy, 
Spain, and Brazil in the next year. Not 
surprisingly, the majority of its users 
are men-an estimate on the site says 
there are seven of them for every 
three women. Based on internal pro
jections, Avid Life is expected to gener
ate $60 million in revenue this year and 
$20 million in profit. Almost all of that 
comes from Ashley Madison. 

Promoting adultery and creating a 
market for it has made Biderman rich. 
It has not made him popular. "Nobody 
knows how many people are adulter
ous. But there is something important 
here," says Helen Fisher, an anthropol
ogist specializing in love and relationships who is 
also a consultant to the dating site Match.com. "Even 
though some people are predisposed to adultery, we 
do have a big cerebral cortex with which we make de
cisions-some people are predisposed to alcohol and 
they give up drinking, drug addicts overcome addic
tion. This guy is preying on human frailty. It's a little 
bit like pimping if he's makipg money." Still, "they cer
tainly own that cheaters' market," said David Evans, 
publisher of Online Dating Insider. "It's quite lucra
tive and successful." 

What Ashley Madison does is legal. It's also illicit, 
in that it helps users violate their marriage vows and 
engage in deception and secrecy. This presents enor
mous branding challenges as well as financial ones: 
How many fund managers want to go home to their 
wives and announce, "Honey, I found the perfect in
vestment opportunity!" Some of Avid Life's employ
ees don't publicly admit where they work for fear of 
jeopardizing their spouses' jobs, provoking family 
disapproval, or seeing their houses pelted with or
anges; Biderman says he sometimes worries about 
his security. All of this puts him in a unique position: 
He is running a budding empire built on an activity 
that most people would say is wrong. Is that the easi
est thing in the world or the most difficult? 

Ashley Madison is what Biderman calls a "female-
focused brand." Everything from the site's girly 
colors to the name is meant to entice those elu
sive XX chromosomes, the target of ladies' night 
two-for-one drink specials the world over. It was a 
particular dilemma, in this case, trying to appeal 
to the very demographic-married women-who 
were most likely to be disgusted by the nature of the 
goods being offered. "I was very confident that men 
would gravitate towards a service to conduct these 
otherwise anonymous affairs. They were seemingly 
doing it already," says Biderman. "I was much less 

confident that women would behave 
that way." 

According to the research he cites, 
women are most likely to have affairs 
in one of two places: at the office with 
a "work husband," or within their social 
circle, with "a friend's partner, a sis
ter's partner," or someone else they 
are close to. "For them to go and have 
anonymous affairs, I was almost gonna 
have to create that paradigm," Bider
man says. "And to do that I felt that 
women were going to have to feel that 
there was... I don't want to say a woman 
behind it, but definitely that they were 
the focal point." 

Surfing the Internet, with its angry 
anonymous commenters, porn, and 

gambling, can sometimes feel like freebasing testos
terone, a journey into a giant bazaar of the male id. 
Relationships that start there tend to go backwards. 
Instead of getting to know someone gradually, your 
face is rubbed into their most intimate details right 
away, while you may never learn their real name or 
where they live. This approach seems to appeal more 
to men. 

Just as Biderman predicted, Ashley Madison is 
drowning in husbands, so many that they threaten 
to crush the few venturesome ladies who have bold-
ly-and perhaps recklessly-put themselves out there. 
Each time you log on as a female, it's as if a new batch 
of peanut butter packets has been dropped over a ref
ugee camp-everyone leaps at them at once, and you 
are overwhelmed with messages, "winks," and men 
attempting to interact. The pricing system is cleverly 
designed to charge the men at their most vulnerable 
moment: Each time one of those hungry males tries 
to grab at the peanut butter, he has to spend a few 
bucks. Creating a profile and browsing others are free, 
but if you'd like to initiate an e-mail or chat conversa
tion with someone, you must purchase "credits"-200 
of them cost $79.00, and they run like a meter (e-
mails after the first one cost nothing; charges appear 
ambiguously on your credit card bill). 

It's astonishing how quickly those little beans slip 
away: After signing up for an introductory $49 pack
age, I sent messages to 11 women asking to interview 
them. As soon as I noticed that one had responded, a 
box appeared on my screen, informing me I was out of 
ammunition and had to buy more. The biggest advan
tage of this pricing, Biderman says, is that it "makes 
people be a lot more thoughtful and selective with the 
messaging they send when they realize there is a toll." 
It also appears to be quite lucrative. Because no one 
in the history of Ashley Madison has ever heard of a 
female member having to initiate contact with a 
man, ladies effectively drink free. 

http://Match.com


Case in point: On a recent Saturday afternoon, 
three minutes after I logged on, the box at the top of 
my screen had filled with four attempts at correspon
dence. The queue quickly grew so long I couldn't 
keep track of it. 

Then someone named "quietriotl2" ("Casual and 
Causal") sent me a "Pre-Contact Message," asking if 
I wanted to initiate a chat session. (This seems to be 
a way to avoid blowing credits by trying to chat with 
someone who isn't going to respond.) It was quiet-
riotl2's second attempt that day-he had already sent 
me a key to a "private showcase," which consisted 
of two photos of himself. Unlike many of the other 
showcase pictures out there, quietriotl2's were of 
his face. He looked sort of hunky and clean-cut, with 
short dark hair, and he was evidently a sports freak, 
judging by one image snapped at a baseball game. 
His profile said he was 40, liked women who were 
stylish/classy and had natural breasts, and that he 
was a social drinker. "Boating? Karaoke?" 

Before I could respond to that one, "2011 In-
trigue" ("Pursuing unfulfilled desirs") cut in with: 
"hi. . . beautiful day... red velvet might be the key. 
are you opened minded?" Then "willy63" ("1111111") 
wanted to know: "r u on?" 

Research suggests that 20 to 40 percent of hetero
sexual married men and 20 to 25 percent of hetero
sexual married women will have an affair during 
their lifetime. Moreover, men have an evolutionary 
prerogative to spread their genes as widely as pos
sible, while women are driven to find a mate and 
try to gain access to the best genes out there by any 
means necessary. Bruce Elmslie, an economist at 
the University of New Hampshire who has studied 
the economic impact of infidelity, found that up to 
the ages of 35 or 40, women and men are equally 
likely to cheat; after that, the women 
slow down while the men keep doing 
it, which makes sense from a purely 
reproductive perspective. Women are 
also more thoughtful about it, Elmslie 
found, while men are less likely to 
"consider the costs" and will do it 
almost with whoever is available. 

Curiously, Australia, where Ashley 
Madison was launched in April 2010, 
has the highest proportion of women 
users, at almost 40 percent. Biderman 
spent a few weeks there and says he no
ticed that prostitution is legal and that 
Aussie women aren't happy about it. "I 
think women down there have a view of 
the world that men have all these play
grounds-brothels, strip clubs, massage 
parlors," he says, "and they have noth
ing." Biederman has spent so much 
time studying his users, he sounds like 

an amateur sociologist: "We know there's a lot of doc
tors on there with god complexes who clearly either 
deal with so much stress in their lives, or believe 
they're so important, that having an affair-they're 
entitled to it." Also, real estate agents "went through 
the roof" during the financial crisis, along with execu
tives from Wall Street. 

While stress and cultural factors may drive use, 
looks apparently do not, at least for the men. "If you 
sat down with 20 people who'd had an affair and 
said, rate the person you had an affair with 'better 
looking' or 'worse looking' than your partner, almost 
90 percent'll say worse," Biderman says. "You can 
build a profile right now of an unattractive woman, 
overweight, whatever, she'll still have a dozen men 
interested in meeting her." Either way, the pool of 
potential cheaters-and customers-is huge. 

Twenty percent of Ashley Madison's female mem
bers are single, according to the site's administrators. 
Several experts, including Elmslie, suggest that the 
vast pool of husbands and large number of young, un
attached women creates a dynamic that could be ex
ploited for prostitution. After all, why would unmar
ried women go out searching for men who are taken? 
Judging from their profiles, many of them are looking 
for guys who will fake them shopping: "Single Lady 
from New York, artist seeking ideally mutually ben
eficial Sugar Daddy/Sugar Baby type of LTR," writes 
one "ArtPrincess" ("I;ve got brains, booty and boobs 
:)"). In response, Biderman says, "Is that any differ
ent from any dating scenario? If you take a woman out 
and buy her a diamond ring and a Valentine's gift-
that is how the world works." He adds, "I remove any
body soliciting. We try really hard. We are not inter
ested in that." 

Biderman is quick to explain why his business isn't 
hurting anyone. "You eradicate Ashley 
Madison, you're not going to eradicate 
infidelity. That's what allows me to sleep 
at night," he says. "If you think that all 
affairs happen on Ashley Madison, 
you're very naive. The majority happen 
in the workplace. People are thrust to
gether, that's where they happen." In 
that context, Biderman likes to argue, 
affairs can be much more damaging, 
by causing meltdowns at work, becom
ing public, and blowing up marriages. 
Ashley Madison and its clandestine, 
more transactional approach, he says, 
is actually a marriage saver, a public ser
vice of a kind. "Do you think if you stop 
allowing divorce attorneys to advertise, 
we would stop people from getting di
vorced?" he says. 

According to Justin Wolfers, an 
economist at the Wharton School of 



the University of Pennsylvania, Ashley 
Madison provides liquidity to an i l 
liquid market, which may make the 
market bigger. "The labor market is all 
about workers trying to find jobs and 
jobs trying to find workers," Wolfers 
said. "In the romance market, tech
nologies like the Internet are helpful 
in making those matchings more effi
cient, so if it makes it easier to find 
a mate, presumably it would create 
more of these ventures." 

Biderman doesn't agree, but beyond 
that he makes the case that no marriage 
is defined entirely by sex. "I have two 
children, I have a wonderful extended 
family, I have deep economic ties," he 
says. "If I woke up and found my part
ner wasn't interested in being with me 
sexually and I tried to do everything I 
could but sex was now off her radar... Well, sex is im
portant in my marriage-it is-but it's not No. 1 and 
it's not No. 2. So I would stray before I would just 
leave, because maybe that would give me enough of 
what I need to stay within my marriage to do all the 
other things that are critical to me." 

When I asked Bidernjan's wife, Amanda, what 
it's like being joined in holy matrimony with an 
anti-marriage entrepreneur, she let out a long sigh. 
"Really, the business itself doesn't match who he is 
as a person-it's not our lifestyle or value system or 
any of that," she said. "I mean, yeah, I'd love it if he 
were working on a cure for cancer. But it's a busi
ness, and that's how we look at it." 

"Fitnslim," who responded to a request for subjects 
that Ashley Madison e-mailed to its members, told 
me over the phone that she learned about the site 
in a magazine she read while getting her hair done 
about a year ago. She's a former model in her 50s 
and is in very good shape. "There's apparently a 
lot of older women who do not like sex," she said. 
"I'm not one of them." Her husband is considerably 
older than she is and has "zero" interest, so she has 
long maintained an outside gentleman friend. When 
one relationship ends, she goes out and finds anoth
er. "First of all, what I liked about it is, as a woman, 
it's free," Fitnslim said. "I have a very nice lifestyle 
that many people would envy. If I'm going to be with 
someone else, I want it to be with someone of a cali
ber I'm at, meaning someone who has the money to 
go out. The good thing about this website I discov
ered-all the men have to pay. Apparendy that elimi
nates people who don't have any money or who don't 
want to spend it." 

She said she typically received eight to 10 mes
sages a day-more than she could pursue-and said 

many were from much younger men, 
which she found amusing. She has been 
out for drinks or dinner with a hand
ful. "There was one nut, O.K.," she said, 
"but other than that, most of the people 
I would classify pretty much as success
ful businessmen, many of whom travel 
constantly for their jobs-which is why 
they are able to do what they do, by the 
way." She's on her second Ashley Madi
son boyfriend and is hoping it lasts for 
a while. 

Talking to regular users is not an 
uplifting experience. One 34-year-old 
woman, who goes by "34pinay," is mar
ried with young kids, including a baby. 
She told me she'd just ended a year
long romance with a Marine who was 
deployed to Afghanistan, who himself 
is married with three kids, one not bi

ologically his (his wife cheated on him while he was 
serving overseas). She met the Marine through a free 
singles dating site called Plenty Of Fish, just the sort 
of thing that competes with what Ashley Madison has 
to offer. I didn't ask 34pinay how she found the time 
for an extracurricular romance while she was preg
nant and dealing with a newborn, but she said that 
for now, at least, she was mainly browsing Ashley 
Madison profiles for amusement, although she has 
met a few men for drinks. "It's really strange," she 
said. "I got some comments from them-'why are you 
on that site if you don't want to sleep around? That's 
what that site is for.'" She was horrified. "I'm not 
there because of the sex," she said. "It's more that 
I'm missing the excitement of being in love. My hus
band and I, we don't really talk any more, it's more 
of a roommate relationship. We're staying together 
for the kids. Guys seem to think after one drink they 
can touch you." She has an e-mail thing going with a 
married doctor who's a little more patient. 

Another woman-"luckyjane"-said she worked 
in finance and described herself as a "risk taker and 
seeker by nature." Her photo made her look sort of 
dominatrix-ish-she had long blond hair and wore a 
tight black outfit showing lots of cleavage, and she 
said she was single. "You may or may not be surprised 
at the number of people on the street who are on here 
looking for something 'strange,'" she wrote. "Being a 
woman on wall street is a unique experience, but I will 
say regardless of that, spouses can never fully under
stand the pressures and resulting need for extracur
ricular releases... and this does not even address the 
number of guys on this site not on wall street, who are 
stuck in loveless, sexless marriages. This site is enor
mously interesting." 

"Next to Facebook, we're probably going to be 



the fastest-growing social network on 
the planet," Biderman says. Next to de
fending adultery, Mark Zuckerberg's 
company is Biderman's fastest-growing 
obsession-an inspiration, a competitor, 
and a cruel gatekeeper. "It really baffles 
me that a young startup company like 
Facebook won't take my ad," he says. 
"It really, genuinely baffles me. I don't 
know what they're playing at." 

Biderman was sitting in his office, 
waiting for an interviewer to arrive 
from his alma mater, York University's 
Osgoode Hall Law School. The conver
sation had turned, once again, to the subject of how 
unfairly he is treated in the marketplace. "How many 
companies do you know, if they wanted to buy their 
own brand as a key word in a search engine, like MSN, 
they can't even do that, can't even defend their own 
territory?" he asks. "Can't buy the word 'infidelity,' 
which is troubling, I would think. I think it's my role in 
that conversation to say, hey, isn't that a problem?" 

This proved to be a big problem last year, when 
Avid Life Media attempted to raise C$60 million 
through a private placement of shares, with plans to 
go public through a reverse takeover of a shell com
pany on the Toronto Stock Exchange. The deal was 
a disaster. Ashley Madison had become infamous by 
then after unsuccessfully lobbying the Toronto Tran
sit Commission for the right to plaster advertisements 
on city streetcars. The company had been struggling 
to find a way to grow since 2006, when Biderman 
needed to raise C$10 million to buy out his partner 
Morgenstern. Biderman says his investors wanted 
him to branch out into other businesses beyond the 
affairs market, so Avid Life was conceived as a "diver
sified media company," and it bought Web properties 
dealing with real estate, green living, and pets. (Bi
derman continued running Ashley Madison while an 
outside CEO ran Avid Life until Biderman was given 
the CEO job last June.) The strategy shift didn't work 
out, so a decision was made to focus the company ex
clusively on online dating, and Avid Life bought hot-
ornot.com for $22 million and launched established-
men.com, cougarlife.com, and several others. 

Finally, Avid Life hired a Canadian investment 
bank called GMP Securities to manage the C$60 mil
lion private placement, which was supposed to 
happen on Feb. 15,2010, according to the term sheet. 
In 2009, Avid Life had posted $30 million in sales and 
an $8 million profit, a fourfold increase over the pre
vious year. After the placement was done, the plan 
was to buy a larger company called Moxy Media, an 
"arbitrage" business that made money buying Web 
traffic from search engines and redirecting it to pages 
covered with ads or links. The larger, more diversified 
entity was then going to stage a reverse merger and 

get itself onto the TSX. The deal was the 
talk of the Toronto financial communi
ty. On Jan. 29, 2010, a Canadian Busi
ness magazine reporter named Thomas 
Watson confronted Kevin Sullivan, the 
CEO of GMP Securities, with a printout 
of an online profile posted on Ashley 
Madison's website: "To be honest I'm 
really looking for a sugar daddy, so if 
that isn't you I wouldn't waste your 
time replying," it read. "I'm looking for 
a generous man that loves to take care 
of a younger lady, i am 18 and have just 
started university and my parents aren't 

paying a cent for it . . . if there is a nicer gentlemen on 
here that really gets off on helping a young women 
with some bills, taking stress of her shoulders while 
recieveing the same back both emotionaly and physi
cally please msg me." Sullivan squirmed. The follow
ing Monday, GMP walked away from the deal. GMP 
declined to make any executives available for com
ment, but the bank's reaction was hardly shocking. 
Biderman says Avid Life's majority owners, a hand
ful of high-net-worth investors and hedge fund types, 
don't want to be associated with their baby for fear of 
damaging their reputations. 

There's no precedent in the public markets for 
precisely what Ashley Madison does, but Adult 
FriendFinder, the self-described "world's largest 
sex and swingers personals community," might 
offer a glimpse of the future. In 2007 the founder, 
Andrew Conru, told The New York Times he had met 
with "a dozen venture capitalists" over the previous 
few years, with little success. FriendFinder's parent 
company, Various Inc., was eventually sold to Pent
house for $500 million. In 2010 it tried to hold an ini
tial public offering but later canceled it because the 
market was "weak," Conru said at the time. 

Biderman says none of this history matters. Avid 
Life is growing just fine, thank you very much. "To 
me this is a great, privately held company. And 
that's the other thing, the IPO attempt was a Cana
dian IPO attempt, which is absolutely the wrong at
tempt. This has got a bigger goal. We've got to find 
away into the U.S." 

"They pay me seven figures-plus a year. I earn 
millions of dollars a year running it. I have the equity 
component, which some day should hopefully be 
worth a lot," he goes on. "It's gonna ultimately come 
down to how this company gets valued. Mark Zuck-
erberg might only take $100,000 a year, but ulti
mately he's going to be worth billions of dollars." 

Then Biderman paused to check his BlackBerry. 
"My wife just called, that's the one phone call I like 
to return," he says. "It's my son's birthday today. I'm 
supposed to sneak out to go to his school to give him 
a cake." 

http://ornot.com
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