
C A R E E R 

NEXT GENERATION OF DESIGNERS 
Meet six recent graduates who share their career goals and 

job-hunting strategies. You'll be surprised to learn which job 

attributes trump good pay for these ambitious newcomers. 

Has the Great Recession caused up-and-coming 
designers to scale back their dreams? Not in the 
least, say several creative professionals just starting 
their careers. Like many young people, these individu
als have high ideals: They prize meaningful careers 
over large paychecks. They want to exert influence in 
their companies, not as aesthetic champions but as 
problem-solvers. 

Fortunately, the ability to make a difference may be 
more within reach than ever. Design is now commonly 
viewed as an integral part of the business, rather than 
an afterthought, thanks in large part to the work of 
previous generations. Still, finding that perfect first 
job isn't easy, particularly in a fragile economy. Here 
are the stories of six emerging designers, including 
their career ambitions, job-hunting strategies and ideas 
about the road ahead. We'll check in with them every 
so often to see how their careers progress and keep you 
updated in this column. 

A NEW FACE AT FACEBOOK 
Vivian Wang; www.vivtanwang.com 
graduation Date: May 2011 
How does a new graduate land a job at Facebook? 
Just ask Vivian Wang. The Carnegie Mellon Univer
sity communications design major applied for several 
positions with Silicon Valley companies, including 
Facebook, as she neared graduation. "Facebook was 
my first choice because it's almost like a start-up," says 
Wang, who specializes in interaction design. "People 
really care about design there." 

The interview process took about a month, but 
Wang eventually landed her dream job as a product 
designer. The secret to her success? "I always over-
prepare," she says. "More than just researching the 
products and websites of companies, I make it a point 
to talk with people who have worked there. I also try 
to think of more intelligent, useful questions to ask 
during the interview." 

http://www.vivtanwang.com


Wang had experimented with many aspects of 
design before settling on interaction design as her 
specialization. "It's a field where I can truly be the 
director behind the project," she says. "I can encourage 
people to interact with a website and get immediate 
feedback." 

An internship at New York City-based frog design 
this summer cemented her interest in interaction 
design. After working for frog, Wang decided that she 
would like to try working for a corporation, where she 
could receive immediate, ongoing feedback. She also 
wants to be continually challenged. "I never want my 
job to feel easy," she says. "That's why a big and versa
tile environment is important to me." 

A CAREER PATH WITH MANY OPTIONS 
Stephen Edmond 
graduation Date: May 2011 
When Hurricane Katrina hit in 2005, Stephen 
Edmond was a junior at a high school in New Orleans 
that offered a wide variety of visual arts programs, but 
no graphic design classes. The hurricane's devastation 
caused his family to flee to Shreveport, LA, where they 
spent three weeks living in a stranger's two-bedroom 
house, along with 15 other family members. It was 
during this turbulent time that Edmond was exposed 
to graphic design through a career-development school 
specializing in fine arts that he attended while in 
Shreveport. "I fell in love with the process of graphic 
design and working with a medium that's understood 
as well as interpreted," Edmond says. 

Edmond, who has practiced an array of arts, includ
ing acting and gymnastics, says that although the 
devastating blow of Katrina caused him to "do a lot of 
growing up in a short amount of time," one silver lin
ing, in retrospect, was being able to learn about a field 
with which he was unfamiliar. 

After finishing up high school in New Orleans, 
Edmond applied to various design schools and was 
accepted into the Maryland Institute College of Art. 
Now, as he nears graduation, he's evaluating his career 
options. At the start of his job search, he set a goal ol 
having a career path lined up before December 2010. 
As part of this plan, he pursued an internship with 
Iokon, a digital media and marketing company with 
offices in London and New Orleans, and was offered a 
job as a junior designer. Although he likes the company 
and the ability to work on diverse projects in his home
town, Edmond didn't want to put all of his eggs into 
one basket. "I decided to work hard and keep pushing 
because you never know what can happen," he says. 

Being active on campus helped Edmond identify 
a new opportunity. Through a school-sponsored lun
cheon, he had the chance to meet celebrity make-up 
artist Beggie Wells, who has launched a new cosmetics 
line. The two hit it off, and Edmond started freelanc
ing for Wells. Recently, Wells expressed interest in 
having Edmond work for him as a designer. "The job 
opportunity with Beggie Wells offers a lot of freedom," 
Edmond says. "I would get to work on a start-up busi
ness that has an immense amount of potential." 

Although Edmond has yet to make up his mind— 
he hasn't ruled anything out and continues to explore 

opportunities—he does know that he wants a career 
that offers freedom and the ability to use all of his 
talents, including his acting ability. He also wants to 
make the world a better place. "I see myself in a place 
where I'm flexible and able to be experimental with 
design that has some sort of social impact," he says. 

PREPARED FOR OPPORTUNITY 
]aki Hale; www.heresjakt.com 
graduation Date: May 2011 
The Boy Scout motto, "Always be prepared," isn't lost 
on Jaki Hale. She began creating her personal brand 
identity, including a business card, website and port
folio, more than 18 months before graduation. "I've 
been trying to maintain a green identity that's a Paul 
Band-inspired minimalistic style," she explains. She 
hopes this identity, as well as her work as president of 
her collegiate Advertising Federation chapter and the 
experience gained through internships, will help her 

http://www.heresjakt.com




out there after two years and be where I was before," 
she says. "I want to take the time to make sure I find 
the right fit." 

IT'S A FAMILY AFFAIR 
Malin Reedijk; www.becauseitsdutch.com 
graduation date: May 2011 
You could say graphic design runs in Malin Beedijk's 
family. Both of her parents are trained graphic design
ers. Watching them as she grew up in Portland, OB, 
was enough to convince her that this was the career 
path for her. 

Reedijk started out pursuing a graphic design 
degree at the Minneapolis College of Art and Design 
before transferring to the California College of Arts, 
where she has honed her interest in simplifying infor
mation and ideas. "I'm interested in infographics, map
ping and the visualization of complex data," she says. 

This summer she worked as an intern at San Fran
cisco-based Elixir Design, where she fell in love with 
the design firm and all of the people there. The experi
ence made her realize the importance of finding the 
right fit. "You're interviewing them as much as they're 
interviewing you," she says about meeting with poten
tial employers. 

Although she enjoys San Francisco—her thesis 
involves representing the city from unique perspec
tives—she thinks the cost of living in the Bay Area is a 
little too pricey for someone just starting out. So she's 
targeting more affordable cities, like Portland, for her 

first job. "At this point, I'm looking at entry-level posi
tions and internships as a way of getting into compa
nies that I'd be most interested in," she says. 

A priority for Beedijk is finding a job where she's 
not just working behind the scenes. "I would like to be 
at a point where I can manage projects and close cli
ent relationships," she says. "I feel like to create good 
design, you need to be able to communicate with your 
client and audience." 

Eventually, Beedijk may make a bigger move: grad
uate school at the Design Center, Eindhoven, in the 
Netherlands, where she can get in touch with her 
Dutch roots while experiencing design from an inter
national perspective. For now, she enjoys learning 
about different design firms through AIGA-sponsored 
studio tours and reading every design publication she 
can get her hands on. "I feel like you can do almost 
anything you want to do in vour career, but you really 
have to be connected to other people who are doing 
the same thing," she says. "There's so much more out 
there than you could ever learn on your own." 

Julie Ann Sims is director of communications strategy 
for The Creative Group. The Creative Group is a 

specialized staffing service placing professionals in 

the creative services industry throughout North Amer

ica, and is also HOW's official career partner. For 

more articles about nurturing your career written by 
The Creative Group, visit HOWdesign.com/Career. 
www.creativegroup.com 
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