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contention for 2020, baseball had the highest 
number of active participants aged 16-69 in 
36 key markets (13 million), and karate had the 
least (2.4 million). 

However, UK bookmakers William Hill 
consider karate as the favourite (betting odds 
of 1/2) mainly due to it narrowly missing out 
on obtaining the 66.6 per cent vote needed 
to be accepted into the Olympic fold when it 
campaigned for the 2016 Games. 

As it stands the Olympic Games are the 
biggest sports event in the world in terms of 
value to sponsors and broadcast exposure, and 
IOC president Jacque Rogge knows there are 
more subtle ways of improving The Greatest 
Show on Earth than just opting for the most 
popular sport. 

Rogge has often spoken of his desire to 
bring down the age of the average Olympic 
Games fan, and cable wakeboarding potentially 
provides an opportunity to recreate the impact 
snowboarding had on the Winter Olympics. 

Gender equality is another factor. Softball 
leads the way in this respect with the highest 
percentage out of the competing sports whose 
worldwide participants are women (60 per 
cent). But softball's status is still up in the air. A 
proposed joint bid was being analysed by the IOC 
as SportBusiness International was going to print. 

Both baseball and Softball were eliminated 

from the Olympics programme after Beijing 
2008, so this time they are looking to join forces 
to boost their chances of limiting that Olympic 
hiatus to just three cycles. 

The IOC had grown critical of the lack of 
Major League Baseball (MLB) players not 
competing at the Games, while questions were 
also raised over how many participants viewed 
Softball as a serious Olympic discipline. 

Another consideration for the IOC is who 
will actually be running the show in eight years 
time. After Doha and Baku were removed 
from the hosting race at the SportAccord 
International Convention in May, the home of 
the 2020 Olympics will either be in Istanbul, 
Tdkyo or Madrid. 

All of which is good news for karate, whose 
federation's headquarters are based in Madrid, 
and whose birthplace was Japan, so the IOC 
knows it has a strong market presence in two of 
the three candidate cities. 

And then there are the experienced bidders, 
sports which have been under the IOC's 
microscope and have refined their bids over 
time. Squash missed out in 2009, so in July 
2011 the World Squash Federation hired Vero 
Communications, led by Mike Lee, to advise on 
its 2020 bid. Lee knows what it takes to woo the 
IOC having successfully led the rugby sevens 
campaign for 2016. 

"The IOC has a range of criteria, a very 
thorough evaluation and assessment process. 
Any sport has got be able to tick those boxes and 
offer something to the IOC that enhances the 
Games," Lee told SportBusiness International in 
August 2011. 

Growth Incentive 
Many of the nations who are currently making 
waves within the global sports industry, such 
as Russia and Qatar, hold the Olympics in 
the highest regard and tailor their domestic 
sports programmes in order to breed the next 
Olympic champions. 

As a result, after rugby sevens won a 
place at the Rio 2016 Olympics, rugby union 
transformed from being an after-school activity 
in Russia to part of the national curriculum, 
played in schools across the country. Former 
International Rugby Board CEO Mike Miller 
said Olympic inclusion was the "perfect way to 
get into growing markets for rugby like Russia, 
Japan, China and India." 

The shift to the centre of a nation's focus also 
brings with it easier access to public money. 
Lack of funds often prove the biggest barrier to 
any sport's hopes of international expansion, 
but under the Olympic spotlight sports such 
as wakeboarding and wushu can suddenly find 
themselves in pole position. A ut
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BASEBALL 
Federation: International Baseball Federation (IBAF) 

Founded:1938 

Member Countries: 118 

Headquarters: Lausanne, Switzerland 

Olympic History: Olympic medal sport 1992-2008 

Vital Statistics 
IBAF estimates that 300,000 females play baseball 

worldwide, and female participation numbers 

increase dramatically when taking into account 

data from national federations that manage both 

softball and baseball (42 per cent of IBAF's national 

federations jointly-manage the two sports). 

Approximately 350,000 athletes with physical 

disabilities play baseball and more than 300 players 

with Major League Baseball (MLB) experience have 

competed at the Olympic Games. 

Commercial Appeal 
Baseball's major playing card is its appeal to TV 

audiences in the United States, Japan, Korea, 

Chinese Taipei and the Americas. With US network 

NBC paying the International Olympic Committee 

(IOC) $4.4 billion for the broadcast rights for the 

Games from 2014-2020, baseball makes a very 

compelling case by potentially adding value to 

NBC ' s investment in the Olympic Movement. 

New Developments 
Whatever the outcome of the IOC's decision on 

baseball's joint-bid with softball, IBAF believes that 

2020 candidate cities Istanbul, Madrid and Tokyo -

all of which have active baseball programmes - will 

work in its favour. 

"Turkey is an important developmental bridge 

for us between Europe and Asia," says IBAF 

president Riccardo Fraccari. "Barcelona 1992 

was the first to have baseball as a medal sport so 

Spain has a strong baseball tradition. Then you 

have Tokyo, which brings economic influence, 

great existing infrastructure and deep national 

interest in baseball." 

CABLE WAKEBOARDING 
Federation: International Waterski & Wakeboard Federation (IWWF) 

Founded:1946 

Member Countries: 84 

Headquarters: Unteraegeri, Switzerland 

Olympic History: None 

Vital Statistics 
The IWWF claims that by 2020 the number of 

wakeboarding cableways in the world will have 

increased from 415 to 650. There are currently 

52,000 competitors worldwide, as well as 30 million 

active participants. 

Commercia l Appeal 
Targets the same demographic as sports in the 
X Games, such as skateboarding, which fits in 
nicely with International Olympic Committee (IOC) 
president Jacques Rogge's ongoing plan to bring 
down the age of the average Olympics fan. 

The IWWF has taken advantage of its youthful 
audience by broadcasting many of its events 
online and engaging through social media, such 
as on its YouTube channel www.youtube.com/ 
iwsfworldcup. 

"Facebook, a well-established global news 

release distribution system, production of our 

own TV shows and TV news edits, and an active 

involvement in major promotional events around 

the world - all of this has had a very encouraging 

impact on profile," says IWWF president Kuno 

Ritschard. 

New Developments 
W A K E B O A R D 2020 VISION' was established 
shortly after the IOC announcement in July 2011 
to include the sport in the list of potential new 
Olympic sports. 

"From many past Olympic Games experiences, 
we are very much aware of the importance of the 
legacy issue to the IOC for all sports in the Games 
and this is where wakeboard cable parks are so 
revolutionary," says Ritschard. "To add a new sport 

To address concerns that an Olympic baseball 

competition would lack the sport's top stars, 

IBAF is actively working with all the important 

professional leagues, including the MLB, to 

ensure the best players will participate in the 

2020 baseball tournament 

Since baseball's bid for inclusion in the 2016 

Games, IBAF has made significant progress in 

ensuring the application of the World Anti-Doping 

Agency (WADA)'s World Anti-Doping Code to all top 

players, not only in IBAF events, but 

also in the World Baseball Classic. 

Joe Crilly (Wil l iam Hill) 

"Baseball is a hugely popular sport... 
with Tokyo favourite to get the Games in 2020, 
baseball could make a return with the sport a 
massive draw in the east." 

that consumes relatively low levels of electricity 
and is also environmentally-friendly is a real 
bonus. Wakeboard cable parks are actually quite 
profitable operations and we feel that this will be 
a very special attraction for host cities at a time 
when costs are such a major issue in 
most economies today." 

Joe Crilly (Wil l iam Hill) 
"A niche sport that has many 
participants around the world, but it is still 
relatively obscure to the wider public." A ut
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discipline for 21st century youth, but also a 
social movement through its values 
of environmental protection." 

Joe Crilly [Wil l iam Hill) 
"Roller derby is one of the fastest 
growing sports in the world although is 
still only relatively small in the grand 
scheme of things." 

KARATE 
Federation: World Karate Federation (WKF) 

Founded:1990 

Headquarters: Madrid, Spain 

Member Countries: 185 

Olympic History: None 

Vital Statistics 
Karate has more than 100 million practitioners 

worldwide, 60 per cent of which are male and 

40 per cent female. Around 65 per cent are 

considered youth competitors. 

Commercia l Appeal 
The WKF brings in five times more revenues than 

it did eight years ago due to a growth in marketing 

income following increased broadcasting exposure 

and support from international sponsors such as 

karate equipment company Shureido. 

New Developments 
The 'K is on the Way' campaign for 2020 Olympic 

inclusion was launched in 2011, encouraging 

ROLLER SPORTS 
Federation: International Roller Sports Federation (FIRS) 

Founded:1924 

Headquarters: Rome, Italy 

Member Countries: 114 

Olympic History: Demonstration sport at the 1992 Olympics 

Vital Statistics 
There are 114 countries that belong to the roller 

sports family. More than 50 million skaters are 

registered from every continental region, while 

550 athletes represented 57 countries in the 

2008 World Roller Speed Skating Championships 

in Gijon. 

Commerc ia l Appeal 
FIRS ' general affairs executive, Alessandro 
Lunadei, told SportBusiness International 
that the federation is currently on a campaign 
to improve awareness among sponsors and 
broadcasters, and has asked the presidents 
of its 114 affiliated federations to follow the 
lead of the F IRS executive board and "pursue 
public relations". 

New Developments 
F IRS developed a promotional campaign 
to make roller sports appeal to corporate 

sponsors by using coaching and 
judging seminars to spread the word 
of its sport. A number of these have 
been held in Africa in an attempt 
to target potential votes from the 
continent's International Olympic 
Committee (IOC) members. 

"Roller sports and particularly 
speed roller skating got unanimous 
approval during the 2005 IOC Session 
in Singapore as well as during the 
2009 IOC Congress in Copenhagen," 
says Lunadei. 

"The IOC executive board really appreciated 
our discipline during the presentation in 
Lausanne in June 2009, during which F IRS 
presented an exciting video showing the pure 
athletic performance of our discipline together 
with the testimonies of some of speed roller 
skating's most famous athletes. 

"Our sport represents not only an athletic 

visitors to support the WKF through 'liking' the K 

is on the Way's Facebook page. 

"Karate is ready to be part of the Olympic Games 

programme," says president Antonio Espinos, who 

is proposing a two-day programme if accepted in 

the Games. "We learnt and worked hard to make 

a state-of-the-art proposal to the International 

Olympic Committee (IOC). 

"We also added medal winners from new 

countries and we ensure absolute gender equality. 

These are some of the assets karate is willing to 

bring to the Olympic Games. 

"Many people believe that karate is already an 

Olympic sport due to its extreme popularity, with 

more than 100 million practitioners around the 

world. Karate is a universal sport, a sport for all, 

as everybody - especially young 

people and woman - can easily get 

involved in it." 

Joe Crilly (Wil l iam Hill) 
"Tried but failed to get into the Olympics for 2012 
but looks likely to get the two-thirds majority needed 
to get it into the 2020 Games." 
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SOFTBALL 
Federation: International Softball Federation (ISF) 

Founded:1952 

Member Countries: 127 

Headquarters: Plant City, USA 

Olympic History: Olympic medal sport 1996-2008 

Vital Statistics 
Female-friendly, softball's gender split for 

participation is 60/40 in favour of women. 

Outside the United States, which has more 

than 30 million registered players, there are 

approximately 10 million participants. 

Commercia l Appeal 
All 66 games from this month's 2012 Women 's 

World Championship in Canada will be streamed 

on the internet for free. Matches will also be 

recorded and archived for on-demand viewing, 

and those watching will be able to interact 

directly via a Twitter feed next to the video. 

New Developments 
All will depend on whether the International Olympic 

Committee (IOC) rubber-stamps a joint-bid with 

baseball. The two sports were united on one stand 

at the SportAccord International Convention in May. 

One person who is already convinced of the 

sport's Olympic credentials is Venezuela president 

Hugo Chavez, who was reported as being 

disappointed by baseball and softball's absence 

from the 2012 Olympic Games. 

"His (Chavez's) country has really become a 

major player in international softball," said ISF 

president Don Porter. "President Chavez was a big 

part of the success of our 2010 Women's World 

Championship in Caracas, so it's not 

surprising to hear his comments." 

Joe Crilly (Wil l iam Hill) 
"It will have the same chance as baseball." 

SPORT CLIMBING 
Federation: International Federation of Sport Climbing (IFSC) 

Founded:2007 

Members Countries: 80 

Headquarters: Turin, Italy 

Olympic History: None 

Vital Statistics 
Following a 2010 evaluation, the IFSC 

discovered there were between 17 million and 

20 million people taking part in climbing around 

the world. 

Nine million of those were taking part in indoor 

climbing in the United States. IFSC president 

Marco Scolaris says more than 35 per cent of 

participants around the world are female. 

Commercia l Appeal 
The IFSC 's official partner, Top 30 Climbing 
Walls, a leading producer of artificial climbing 
walls and holds, gives the federation €40,000 a 
year as well as free walls for its major events. 

"It's not only a partner that gives us a bit 
of money, it's a partner that gives us a lot of 
equipment and help," says Scolaris. 

"However, I must say at the moment we don't 
have very much sponsorship. We hired a new 
director of communications [in 2012] and we 
hope that will soon attract us to bigger sponsors. 

We are also investing in our sport in 

North America and Asia." 

New Developments 
"Since our resources are limited 
we decided to broadcast our major 
events online, and for the past two 
years we have been providing live 
streams for all our official events 
on our www.ifsc.tv online channel," 
says Scolaris. 

In the run-up to the International 
Olympic Committee (lOC)'s decision, 
Scolaris says he will be selling his sport 's 
individuality: "Climbing is one of the five key 
motor skills, and yet it is the only skill that 
doesn't have a sporting league. It doesn't 
look like any other sport. Our uniqueness is 
our beauty." 

An observer from the IOC will be at the World 
Championships in September and the Youth 
World Championships at the end of August. 

Joe Crilly (Wil l iam Hill) 
"Hard to see the IOC voting this sport into 
the Games." A ut
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SQUASH 
Federation: World Squash Federation (WSF) 

Founded:1967 

Member Countries: 131 

Headquarters: Lausanne, Switzerland 

Olympic History: None 

Vital Statistics 
Once declared the healthiest sport in the world 

by Forbes magazine, squash has more than 

20 million participants playing on 50,000 courts 

in 185 countries around the world. All five 

continental regions have produced both male 

and female world champions. 

Commerc ia l Appeal 
Participation numbers have rarely been a problem 

but when SportBusiness International spoke to 

the WSF last year, the federation admitted that not 

enough had been done in the past to maximise the 

sport's commercial potential. 

That changed in 2009 when broadcast quality 

was significantly improved after a fly-away 

broadcast team was created, with the help of digital 

specialists PERFORM and graphics producer MOOV 

TV, so that the same level of production values 

were maintained no matter where a tournament 

was being held. As a result a number of major 

companies signed up to show content, including 

BSkyB and Bloomberg. 

New Developments 
To address concerns that squash is a 'boring' sport 

to watch, multiple camera angles were brought in 

as well as super-slow motion replays and glass 

courts with LEDs and under-floor lighting. 

As well as the on-court improvements, major 

championships in the past two years have been held 

at iconic landmarks such as the Egyptian pyramids 

and New York's Grand Central Station. 

"[Squash] is the essence of Olympic sport: 

gladiatorial, requiring peak physical fitness 

and chess-like strategy to excel. It is the 

world's healthiest sport according to Forbes 

and the only racket sport where players share 

the same space, ensuring a unique flow and 

competitiveness," WSF CEO Andrew Shelley told 

SportBusiness International. 

With failed bids to be part of the 2012 and 

2016 Games, the WSF hired bid consultants 

Vera Communications in July 2011 to improve its 

chances. Vera previously helped to get 

rugby sevens into the 2016 Olympics. 

Joe Crilly (Wil l iam Hill) 
"Squash works well at the 
Commonwealth Games but has not made 
the step up to Olympic level. One of the most 
widely played sports around the world and 
should be included soon." 

WUSHU 
Federation: International Wushu Federation (IWUF) 

Founded:1990 

Member Countries: 140 

Headquarters: Beijing, China 

Olympic history: IOC permitted a parallel Wushu competition at Beijing 2008 

Vital Statistics 
Even though Wushu ' s strongest market is Asia, 

the IWUF claims there are more than two million 

participants in North America alone. 

Commerc ia l Appeal 
"When you go outside of China it is quite a 
difficult sport to sell to broadcasters due 
to problems with the spectator levels," 
Anthony Goh, IWUF vice-president, told 
SportBusiness International. 

"However, we are working on trying to 
spread the appeal to other markets and when 
we broadcast our last World Championships 
from Turkey we had an audience of more than 
five million. 

"However, our audience figures are not 

consistent. We are also more actively looking 

for sponsors now than before." 

New Developments 
Goh says wushu has forced its way into 
school curricula in Malaysia and Hong Kong 
due to its growing popularity, and he believes 
Olympic status would help to professionalise 
the sport and give it credibility worldwide. 

Wushu, however, has come under 
criticism for lacking authenticity and 
commercialising martial arts says Goh: "People 
have been saying that for a while and I do not 
agree with it. However, what that [criticism] does 
show is that Wushu does not look like other 
martial arts like [rival applicant] karate and 
[current Olympic sport] taekwondo." 

Joe Crilly (Wil l iam Hill) 
"Another martial art that is growing 
in popularity but remains behind karate 
in terms of gaining entry into the Games. 
May have to wait for one of taekwondo or judo 
to be dropped before it gets its chance." A ut
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Text Box
Fonte: Sportbusiness international, London, n. 180, p. 52-60, jul. 2012.




