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personalities in their own right and this 
is definitely inspirational,' says Klein, 
a fact born out of the scores of new fashion 
technology start-ups trying their luck. 

In January 2 0 1 2 , Index participated in 
an $i8m funding round, alongside Advent 
Venture, in Farfetch, a curated online 
marketplace for independent fashion 
boutiques. In 2011, Index announced 
$1.6m of seed investment in EDITD, 
a trend forecasting start-up. For its part, 
Accel Partners has invested in Lyst, 
a social curation site focused on fashion. 

But the success of these start-ups 
in securing private investment masks 
the wider, ongoing challenge that many 
UK-based start-ups face in raising capital, 
something Massenet is all too familiar 
with. Net-A-Porter struggled to secure 
funding right from the start, and more 
than once was on the brink of collapse, 
not because there was no demand 
for its products, but because there was 
not enough capital available to fuel 
the company's rapid growth. 

'Nothing has changed,' warns Massenet. 
'Venture capitalists are stil l hoping 
to find a magic money-making machine 
that hasn't been invented yet. There is 
no magic machine.' The pools of available 
venture capital are also much smaller 
in the UK than in the US, and investors 
are more conservative and focused 
on the bottom line, unlike their peers 
in New York and Silicon Valley. 

Perhaps the most promising source 
of new funding is coming from those 
who cashed in during the UK's internet 
1.0 wave, and are now actively investing 
in the next generation of start-ups. 
These funds include Atomico Ventures, 
set up by Niklas Zennstrdm, a co-founder 
of Skype; Passion Capital from Stefan 
Glaenzer, the first investor and former 

chairman of Last.fm; and Cabus Ventures, 
set up by Carmen Busquets, the founding 
investor in Net-A-Porter who controlled 
about one-third of the company's equity 
prior to its sale. Busquets recently invested 
in Lookk, a London start-up designed 
to create vertically integrated partnerships 
with emerging fashion designers, from 
production to electronic retail. 

As the fashion and technology sectors 
look ahead, the UK government is also 
doing its part. Special visas have been 
established to lure entrepreneurs 
and investors to set up shop in the UK, 
the Seed Enterprise Investment Scheme 
has been established to foster investment 
in start-ups, and employees with founding 
shares in start-up companies are taxed 
for capital gains at only 10 per cent, 
encouraging top talent to jo in . 

But possibly the best support 
in the digital ecosystem comes from the 
start-ups themselves. 'The community is 
very important for us. In fact, we organise 
a Fashion Founders event which meets 
twice a year to share ideas,' says Chris 
Morton, founder of Lyst. 

As excitement around social, geo-local 
and mobile technologies continues 
to grow, the rapid digital innovation 
of the last few years is set to continue. 
Some observers caution that sky-high 
valuations for technology start-ups, 
especially those in the US, are indicative 
of another dot-com bubble waiting to 
burst. But for now, 'London has a unique 
opportunity to become the digital hub 
for the creative and fashion industries, 
not just in Europe but possibly globally', 
says Frederic Court of Advent Venture 
Partners. And for once, it is Milan, 
Paris and New York playing catch-up. 
Imran Amed is founder and editor-in-chief 
of The Business ofFashion 
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Text Box
Fonte: Wallpaper, London, n. 162, p. 123-126, Sep. 2012.




