
Future Watch: Consumers and Green Investing 

 

As the world's attention has been forced to focus increasingly on environmental concerns, 

such as global warming and climate change, opportunities have grown for individuals to 

invest in green enterprises and financial products. Consumers have found it can pay 

dividends in terms of both cash and conscience. 

 

Future directions 

 

 Push not pull; 

 

 Crowdfunding; 

 

 A green future on the never-never; 

 

 The green gap. 

 

New business openings 

 

 Engage investors by using funds to promote positive environmental change 

 

 Small investors can contribute to big environmental projects 

 

 Loans for green products 

 

 Raise awareness of and access to green investments 

 

The new context 

 

The aftermath of the global financial crisis saw an upturn in interest in ethical investment, as 

investors were turned off by the spectacle of the damage wrought by practices driven purely 

by the profit motive. Recent events, such as the Libor scandal ( a series of fraudulent actions 

connected to the Libor - London Interbank Offered Rate - and also the subsequent 

investigation and reaction and charges brought by US authorities against banks for facilitating 

money laundering and tax evasion have compounded the impression of moral bankruptcy at 

the heart of the financial sector. In the UK there have been shareholder revolts at excessive 

executive pay, and investor campaigns such as “Move Your Money,” aimed at sending a 

message to banks that act unethically and engage in aggressive tax avoidance. Investments, 

therefore, that offer the chance to make money ethically are proving attractive. Sustainable 

energy is a growth industry globally, and for investors it's a win-win situation, offering a 

chance to build both ethical and financial capital. 

Surveys undertaken by EIRIS, an independent, not-for-profit global organisation providing 

research on ethical investment and others, confirm an appetite for ethical investment. In the 

UK an Ipsos MORI 2011 survey for EIRIS found that 82% of consumers want financial 

product providers to pay more attention to environmental, social and governance (ESG) risks 

when choosing companies to invest in or lend money to. Figures released in October 2012 by 

EIRIS show that as at June 2012 there was around £11 billion invested in Britain's green and 

ethical funds, up from £4 billion ten years ago. The estimate is based on around 80 UK 

domiciled green and ethical retail funds, and does not include UK money invested in ethical 

funds domiciled outside of the UK, or in off-shore funds. Commenting on the figures, the 

head of communications at EIRIS said: "Over the last decade we've seen sustained growth in 

green and ethical finance, largely driven by consumer interest in issues like climate change”. 
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Savings Ratio as a Proportion of Disposable Income in China and USA: 2007-2012 

%  

Source: Euromonitor International from national statistics 

 

Push not pull 

In December 2010 EIRIS launched a report indicating that UK ethical funds are failing to 

represent the views of their customers by focusing mainly on avoiding companies deemed 

unethical, rather than engaging with companies to drive improvements. Investors don't just 

want fund managers to pull or withhold funds from unethical companies; they want their 

money to be used to push for change. The survey found that consumers felt banks and 

financial institutions should prioritise current ethical concerns such as tackling climate 

change, protecting the environment and investing in fair trade in their lending and investing 

activities, rather than avoiding 'sin' issues relating to industries such as tobacco and 

gambling, the traditional strategy of ethical funds. Survey respondents rated protecting the 

environment third in their list of priorities at 62%, with human rights topping the poll. The 

report concludes that the ethical investment community is missing an opportunity. 

It's a view that's supported by other experts. In an interview in October 2012 with website 

www.thisismoney.co.uk, a managing partner at independent adviser Barchester Green 

Investment in London, explained: “Ten years ago the focus was on avoiding taboo sectors, 

such as the arms trade or tobacco. Now the focus is on influencing behaviour and supporting 

firms that make a positive change, for example in environmental technology or healthcare.” 

One such investor, quoted in the article, who pays £200 a month into a self-invested personal 

pension said: “I want to invest in companies that are really thinking about the future and are 

going to be strong 30 years from now when I retire. Investing in these funds is as much in 

my interest as it is in the wider interest of society.' 

 

Crowdfunding 

Crowdfunding has become synonymous with US website Kickstarter, which funds creative 

projects and does not offer financial returns or shares. Instead, those seeking funds offer 

rewards to the backers, so a fledging filmmaker might offer a DVD of his magnus opus. And 

now green ventures are getting into the crowdfunding act. One such project in Australia is 

the result of a collaboration earlier this year between Pollinate Energy and a new 

crowdfunding site, ChipIn, to bring clean energy to India's urban poor. The aim is to raise 

funds to incubate five new mini-franchises to sell solar lighting kits to temporary tent 

communities in Bangalore, India. One of the founders of ChipIn explained, as reported in The 

Fifth Estate, an online newspaper for green buildings and sustainable development, why the 

partnership was such a good fit: “ChipIn is all about celebrating innovative Australians 

tackling old social problems in new and exciting ways. Pollinate Energy is exactly that – a 

group of switched-on Australian entrepreneurs combining the best of microfinance and clean 

energy to crack the problem of electrifying the urban poor in India.” Another Australian 
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organisation is Good Return, a non-profit initiative combining micro-financing with 

crowdfunding. It allows investors to lend money directly to people living in poverty. Loans go 

towards buying solar lights and fuel-efficient cooking stoves in the Philippines and biogas and 

solar systems in Nepal. 

 

A green future on the never-never 

Consumers care about green issues when investing, according to research on green attitudes 

by Rockbridge, US environmental consultants. Their latest annual survey found that while US 

consumers are concerned about problems with the environment, they are also optimistic that 

they can be solved through individual and collective action: 77% of respondents believe that 

“society can solve big problems with the environment by getting lots of people to do just a 

little bit.” 

 

The study concluded that the growing market in green products, such as hybrid fuel cars, and 

high mileage or alternative fuel vehicles, represents a lucrative opportunity for lenders. Other 

high-cost products that require a large upfront investment, such as solar home and water 

heating, high efficiency heating and cooling systems, and eco-friendly homes, also present 

opportunities in the loan market. Energy-saving products are particularly attractive in the 

current cash-strapped climate, as they are seen as investments that pay for themselves. 

Rockbridge argues that savvy bankers should seize the initiative by creating new products 

and programmes, such as favourable car loans that takes into account the higher collateral 

value of greener vehicles. Green mortgages have been around for some time, Rockbridge 

argues, but their potential can be realized now given changes in consumer sentiment. 

However, companies need to be careful that marketing tactics are not perceived as “green-

washing,” a large proportion of respondents to the Rockbridge survey were found to “resent 

companies that say they care about the environment but don't mean it.” 

 

The green gap 

Recent research indicates a “green gap” in peoples' attitudes towards ethical investment and 

the actions they currently take. Financial service providers can help close this gap, and reap 

the returns, by raising awareness of the green investment options open to the public. In 

France, EIRIS' 2012 Ipsos MORI poll found that over 50% of French retail investors think 

environmental, social and ethical criteria are important when making financial decisions. The 

survey suggests that socially responsible investment (SRI) may help to rebuild public trust in 

financial institutions, with 53% of respondents saying that confidence in their financial 

institution would increase if it adopted an SRI approach. The survey also underlines the 

growing importance that the French public place on SRI in France, with 52% of respondents 

saying they attach either “great importance” or “some importance” to incorporating 

environmental, social and ethical issues when selecting financial products. However, the 

survey identifies a lack of awareness of SRI financial products as a key barrier to SRI, with 

66% of respondents saying they have never heard of an SRI fund. 

The client relationship manager at EIRIS France said: “SRI is clearly important to the French 

public and it offers huge potential to rebuild public trust in financial intuitions. These national 

survey results should therefore serve as a wake-up call to encourage financial institutions to 

make SRI funds more visible and provide more information as to how SRI funds deliver a 

positive impact to encourage more people to choose SRI funds”. The president of the French 

Social Investment Forum agreed: “There is a latent demand for SRI funds amongst a 

significant number of retail investors, still unmet. French distribution networks of financial 

products should develop offers to meet this clients' demand.” 

 

Other results included: 27% of respondents say they would be ready to invest part of their 

savings in an SRI fund if it was suggested to them; 30% say they do not really trust their 

financial institution or that they do not trust it at all; 25% say they would likely or very likely 

transfer their investment products to a financial institution that offered SRI products; and 

75% say a financial institution being clearer and more transparent about how savings are 

managed would increase confidence. Whether a fund has an SRI label would be a decisive 

factor for 55% of respondents when making their choice, a figure that increases to 86% for 

investors ready to invest part of their savings in an SRI fund if it was proposed to them. 

Future scenarios 
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The burgeoning green energy market, particularly in BRIC nations such as China, suggests 

that in the short, medium and long term investment opportunities for individual investors are 

likely to rise. Increased public awareness of the threat posed by global warning and 

disenchantment with the traditional financial sector, perceived by many as corrupt, means 

that these investors are likely to look increasingly for ethical investments that can deliver a 

good return and a good conscience. The chief challenge is raising awareness of the green 

investment opportunities available. A research report for the UK Department for 

Environment, Food and Rural Affairs in 2011, found there is scope for investments funds to 

broaden the scale and scope of their approach and also room for new funds based on more 

positive sustainable investment themes. However, participants in the study's online survey 

and focus groups did not make explicit links between financial products (or the investments 

that underpin them) and environmental impact. It's up to investment funds to make these 

links for prospective investors clear, and to make them aware of the opportunities available. 

 

 

Fonte: Euromonitor International, 13 Jun. 2013. [Base de Dados]. Disponível em: 

<http://portal.euromonitor.com/Portal/Pages/Magazine/TopicPage.aspxr.com>. 

Acesso em: 14 Jun. 2013. 
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