
The same is true of construction materials. 
“We don’t have anything like a Costco, 
where you can buy 20 crates of beer,” says 
Omar Everleny, a Cuban economist.

Partly to put such concerns to rest, the 
government announced in early June that 
it would gradually permit a variety of 
wholesale goods to be sold to state-run 
and privately run businesses, apparently 
building on an experiment started three 
months earlier on Isla de la Juventud, an is
land in western Cuba where Fidel Castro 
was imprisoned before his revolutionary 
victory in 1959. A pilot project to sell equip
ment to private farmers is also said to be 
taking place on the island. More than help
ing businessmen, the government’s priori
ty in promoting such changes appears to 
be to raise output. So far, however, the re
forms have been too half-hearted to 
achieve that. 

of which will not be available in the new 
market. Such inputs are still controlled by 
the state, he says, stroking his chin in a ges
ture that is meant to resemble Fidel Cas
tro’s beard. The only way for a farmer to ac
quire more than he is allotted is via the 
black market.

The benefits of burgeoning wholesale 
trade are evident in a stroll through the 
back streets of Old Havana. Handcarts 
owned by private traders overflow with 
ripe mangos, avocados and limes, whereas 
government outlets nearby contain a few 
tired-looking pineapples.

Although wholesale produce is becom
ing more widely available, the govern
ment is only gingerly broadening whole
sale trade to other supplies. Restaurant 
owners, for example, want to be able to 
buy flour, cooking oil, beer and soft drinks 
in bulk. Only a few shops provide these.A ut
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