
mba professors have been quietly adjust
ing their academic programmes since 
the crash of 2008, and nowhere more 
so than the Sauder School of Business 
at the University of British Columbia 
(ubc). Last year, the school announced 
a new, retailored mba increasing the 
hands-on learning experience, and as 
of this autumn Sauder is introducing a 
special entrepreneurship course. Besides 
focusing on strategic management, it also 
encourages students to master a new set 
of “soft” skills.

“A good mba can’t just rely on tra
ditional corporate finance or risk man
agement,” says dean Robert Helsley of 
Sauder’s new approach. “Students need to 
examine the industry in the broader con
text: more creativity, marketing and train
ing in real companies is a must.” Quick 
to share his enthusiasm is Moura Quayle, 
professor of strategic design, who heads 
Sauder’s d.studio, a new platform teaching 
students how to apply design strategies to 
addressing business problems. “We push 
students to think expansively and use am
biguity to find out-of-the-classroom cre
ative solutions,” she says.

Global experience is also mandatory at 
Sauder with each student spending weeks
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at partner schools abroad. Making the 
most of its Pacific Rim location and prox
imity to Asia, the ubc (through Sauder) 
established a regional office in Hong 
Kong in 2005, developing one in India. It 
is also partnered with the SP Jain School of 
Global Management in Singapore.

Sauder’s premises in the heart of 
the ubc’s campus have recently received 
a CA$70m (651.3m) facelift and 5,100 sq 
m of new space. Besides a rooftop confer
ence centre and three lecture theatres, the 
school now houses the isis research hub 
where students muse on building a low- 
carbon economy. Meanwhile the Wayne 
Deans investment analysis centre with its 
Bloomberg terminals and Standard & 
Poor’s workstations grants them real-time 
access to global capital markets.

As monocle leaves, the future invest
ment bankers sit rapt before the glaring 
screens of rolling equity index data and 
bond quotes, learning how to avoid the 
mistakes of their predecessors. “Manag
ers today are in desperate need of a more 
diverse set of skills,” says the dean. “We 
want to create leaders who can deal with 
globalisation - not just focus on profit 
and share value. [It’s about] educating 
ethics and sustainability.”— ng

02
Dane to believe
Aarhus
“You won’t find any textbook assignments 
or auditorium-style lectures here,” boasts 
Christer Windelerv-Lidzelius, the princi
pal of KaosPilot as he shows monocle 

around his stunning new glass campus 
in a former industrial area of Aarhus’s 
port. Instead, students at this alternative 
business school learn by doing, taking on 
projects for big-name clients, which have 
included Cisco, sas, Carlsberg and Lego. 
From its base in Denmark’s second- 
largest city, KaosPilot trains fleets of 
entrepreneurs and business leaders. 
“When students first arrive, they are 
given two things, a key to the campus 
and a stack of business cards,” adds 
Windelov-Lidzelius. “They can start 
building their networks from day one.” 

KaosPilot is the brainchild of Uffe 
Elbsek, a prominent Danish politician and 
Denmark’s former minister for culture. 
Established in 1991, the school’s roots 
trace back to a Danish youth movement
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known as the Frontrunners that 
famously organised a pro-democracy 
rock concert in Moscow at the height 
of the Cold War. “There was no school 
in the world back then that could have 
taught us how to negotiate with the 
KGB,” says Uffe, with a grin. “We asked 
ourselves, what kind of education 
could we create to help us do what we 
were doing?”

Within the lofty halls of the new 
KaosPilot campus in Filmbyen, Aar
hus’s up-and-coming creative hub, 
these grassroots seem a world away. 
The school is in the midst of a rebrand
ing process. “We’re 22 years old. We’ve 
gone through childhood, teenage years 
and are now moving on to adulthood, 
says David Storkholm, a former stu
dent who now heads KaosPilot’s 
executive training programme.

And learning isn’t confined to 
the classroom, or even the country. 
Each year, the entire school jets off to 
tackle a pressing social issue overseas. 
In 2012 they were in Bogotá, and this 
year Cape Town. This, coupled with a 
2005 decision to switch the language of 
instruction to English, has contributed 
to the programme’s popularity abroad. 
Upon graduation, opportunities in 
myriad sectors await the “KaosPilots”. 
“Being a KaosPilot is a lifelong iden
tity,” beams Eva Kruse, now the CEO 

of the Danish Fashion Institute. “It led 
me to where I am today.” — af

The lesson: KaosPilot combines an 
artistic, expressive ethos with project- 
based study - and it works.

03
Turning Japanese
Tokyo
Reviving a struggling company is stan
dard fare in any mba curriculum. But 
learning how to do that in a Japanese 
corporate setting that values consensus- 
building and employee loyalty is unique 
to Hitotsubashi University’s programme. 
“It’s a bottom-up approach. You create a 
movement from within the company - it’s 
not the Superman ceo approach,” says 
Motohiro Morishima, a professor at the 
university’s graduate school of commerce 
and management, in Tokyo.

Most Japanese companies still prefer 
to groom their leaders in-house. But an 
mba is becoming a popular way of getting 
ahead for executives in Japan. Since the 
government began accrediting graduate 
schools that train professionals in 2004, 
more than 30 business schools and dozens 
of other graduate-level mba programmes 
have cropped up. Hitotsubashi’s MBA 
programme, which started four years 
before the government’s accreditation

system, has 160 students, around a third 
of whom are mid-career professionals 
sent by Japanese companies.

With its brick buildings, bicycle 
paths and vast library, the campus is an 
idyllic setting to study. “It’s more like 
an American campus than one you 
would expect to find in Tokyo,” says 
Morishima. — kh
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Caixa de texto
Fonte: Monocle, London, v. 7, n. 66, p. 119-121, Sep. 2013.




